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Morpace Reports: Diesel Engines Viewed More Favorably  
Fuel Prices, Maintenance Uncertainties Constrain Interest 

 
FARMINGTON HILLS, MI, April 14, 2009 – Consumer attitudes toward diesel engines are 
becoming more favorable. According to the Morpace Powertrain Acceptance & Consumer 
Engagement (PACE) study, 62 percent of new vehicle owners feel that diesel powered vehicles 
have “gotten better” over the past 10 years. And more than one-third (35 percent) now say they 
will consider clean diesel technology for their next vehicle 
 
Owners of luxury cars and full-size pickups are most likely to consider clean diesel. This is due 
to perceptions of improved fuel economy and greater environmental friendliness, according to 
Bryan Krulikowski, author of the PACE study. Small car owners show least interest.  
 
“While the perceptions of diesel have changed for the better, consideration of clean diesel 
vehicles is hampered by the high cost of diesel fuel compared to gasoline,” says Krulikowski. 
 
Fuel cost is the number one reason for not considering a diesel engine. Additionally diesels are 
viewed as noisy and smelly, “suggesting that some consumers recall diesels of the past and 
have not yet experienced or accepted the improved diesel technology available today,” 
according to Krulikowski. 
 
Also, even among clean diesel considerers, 62 percent say they need more information about 
usage of a liquid additive— such as urea— before determining whether or not they would still 
consider the technology. 
 
“The urea issue could be a real sticking point for consumers,” explains Krulikowski. “A lot of 
consumers are on the fence because they are unsure of the maintenance required for a clean 
diesel engine. Manufacturers need to take the guesswork out of this process by coupling it with 
other major service items like oil changes.” 
 
About Morpace Inc. 
Morpace is a full-service survey research and consulting organization specializing in 
automotive, financial services, health care, retail and technology. Morpace has global expertise 
in providing innovative proprietary solutions to clients in four core areas: brand and 
communications; consumer choice; market and product development; and satisfaction and 
loyalty.  
 
Established in 1941, Morpace Inc., an ISO 9001:2000 certified organization, is one of the largest 
privately held marketing research firms in the United States. Headquartered in Farmington Hills, 
Michigan the company has offices in Irvine, California; New York City; and London, England. 
 


