P RO M Pl Predictive Research Optimization Model

Predict the Effect of Post Research Actions on Consumer Ratings

PROM™ (Predictive Research Optimization Model) is an innovative new simulator which accurately predicts the effect
of post research actions on product, brand and satisfaction consumer ratings. Development teams can “war game”
potential improvement and trade-off scenarios with PROM™ to guide product enhancements and increase consumer
acceptance - such as simulating styling changes to improve an overall appearance rating.

PROM™ Methodology

The PROM™ methodology integrates consumer attribute ratings with good variable fit and overall rating predictability.
The process has evolved through the evaluation and refinement of applicable model structures and statistical
analyses. The resulting approach elegantly addresses the key concern of attribute multicollinearity and demonstrates
high predictive accuracy validated across multiple applications and projects.

Key Benefits of PROM™

e Ability to create and assess “What If” scenarios of potential product changes using recently completed research;
this goes beyond just the identification of key drivers.

e Auser friendly interface which is hands-on and more intuitive than pages of data or charts.

e Strengthened linkage between research findings and necessary post research actions.

e Attribute prioritization which integrates impact and gap to comparative product ratings.

How PROM™ Works

A PROM™ simulator is easy to
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The proprietary PROM™ methodology and simulator are exclusively provided by Morpace. Please contact us at
248.737.5300 or information@morpace.com to learn more about applying PROM™ to improve consumer acceptance
of your company’s products and services.
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